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Bell Helmets
Brand Guidelines
THIS IS BELL HELMETS

This identity guideline 
document has been designed
to be a simple reference for 
control and alignment of our 
brand communication.

To assist you in administering 
the identity consistently, the 
relevant source files will be 
referred to in these guidelines.

They will be available on the 
supplied artwork file accompan-
ying this guide. Please ask our 
graphics department  for a copy.

More than 65 years of innovation in the world’s most demanding sport

It Takes A Lot to Finish First
To get there, you need an amazing combination of cutting-edge technology, seamless teamwork, 
proven skill, dedication and unwavering nerve. It also takes a good deal of precaution. As a 
company of first, Bell has never stopped the pursuit of serious head protection through innovation 
and a focus on the future. We were the first company to be Snell certified, introduce an energy 
absorbing liner system, build a full-face helmet, fire retardant helmet, aerodynamic helmet, 
anti-fog shield and homologate an FIA 8860 “super helmet”. That same forward thinking defines 
everything we do and is exhibited in every high-performance racing helmet we build. Delivering 
the ultimate in protection, innovation, technology and reliability, it is no wonder why more 
champions have proudly worn Bell Helmets than any other brand. 

Time Tested, Champions Trusted
For over 65 years, our commitment to innovative design and progressive approach to safety has 
defined Bell Racing. That same attention to detail continues today throughout our entire line of 
products making each Bell helmet unique and worthy of being worn by the world’s best drivers. 
The latest generation of Bell Racing helmets offer forward-thinking design, leading-edge 
technology, superior engineering, outstanding comfort and fit, enhanced ventilation and industry 
leading features with the latest material innovations and manufacturing techniques to create the 
most advanced line of racing helmets available in the world today. 

#ChampionsWearBell
#AnySurfaceAnySpeed

Dan Gurney
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OUR VISUAL IDENTITY

An overview of our visual identity

This is a visual overview of
our brand identity.

The following pages in this 
guide will give you more 
information on each part.

Colours Logos Typefaces

Patterns, Backgrounds &  Lines Corporate Identity and packaging

SPORT SERIES

The Sport 5 combines classic Bell styling with a large eyeport for the entry-level racer who 
demands quality at an affordable price. The all-purpose Sport delivers value without 
compromising on features including a lightweight composite shell, standard size eyeport, full 
ventilation and outstanding fit. The Sport 5 is a perfect choice for racers on a budget or auto 
enthusiasts just entering the sport.

Become a part of Bell’s rich tradition and start your racing journey with the Sport Series.
The same innovation, technology and attention to detail that has defined Bell for decades is 
available in a collection of helmets designed for all types of racing. The Sport Series delivers 
superior styling, outstanding ventilation, high-quality construction, lightweight composite shell 
technology and the latest energy management system, excellent fit and multi-purpose 
features. Start your own tradition by becoming part of Bell’s legacy of innovation and 
performance.  

SPORT 5
 www.bellracing.com 

CHAMPIONS
WEAR BELL

YOUR LEGACY
STARTS HERE.

 www.bellracing.com 

#ChampionsWearBell

 www.bellracing.com 

KXAQQ
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Our corporate colours
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Our brand colours are
strong and single-minded.

The Bell Helmets Logo should
be reproduced to the preferred 
colour specification of special 
PANTONE® wherever possible, 
unless it is the single colour 
black or single colour white 
version.

If this cannot be acheived then 
the four colour process (CMYK) 
may be used.

When producing work for TV
monitors, for consistency match 
to the RGB specifications.

When producing work for web
please use the web safe
(hexadecimal) specification.

Bell Red

Grayscale

PRINT Pantone
2347

CMYK
0.90.100.0

SCREEN HEX
E10600

RGB
255.6.0

TEXTILE PANTONE 18-1664 TCX Flery Red

PLASTIC PANTONE PQ-2347

EXTERIOR RAL 3028 Reinrot
When choosing a vinyl substrate it should be
matched as closely as possible to Pantone 2347

PRINT

90% 80% 70% 60% 50% 40% 30% 20% 10%

Pantone
Pure Black

CMYK
80.80.80.80

SCREEN HEX
000000

RGB
0.0.0

TEXTILE PANTONE 19-3911 TCX Black

PLASTIC PANTONE PQ-BLACK

EXTERIOR RAL 9005 Tiefschwarz
When choosing a vinyl substrate it should be
matched as closely as possible to Pure Black

PRINT Pantone
Pure White

CMYK
0.0.0.0

SCREEN HEX
FFFFFF

RGB
255.255.255

TEXTILE PANTONE 11-0601 TCX White

PLASTIC PANTONE PQ-WHITE

EXTERIOR RAL Pure White
When choosing a vinyl substrate it should be
matched as closely as possible to Pure white

Black White
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BELL LOGOS

An essential rule to follow
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Please only use our identity 
mark as supplied in our master 
identity artworks.

Do not add any visual effects or 
tricks to the mark, it is dynamic 
enough as it is.

The logo is perhaps every
brand's most important and
valuable asset.

Ours is no exception.
So please treat it carefully.

Therefore we ask you to abide 
by the rules supplied here.

All permissible variations of our 
brand mark will be outlined in 
the following pages of this 
guidelines document.

Protect our identity from ‘visual abuse’.
If in doubt, keep it simple (or leave it out).

No cheap ‘gimmicky’ effects, ever. Do not modify the logo for any reason, in any way whatsoever.
Never squeez or stretch to logo. Leave the logo intact and pure.
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BELL LOGOS

Primary Logo, variations and complements allowed
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Our primary logo
comes in two scales.

Standard scale
Use this version in most
applications. It works in all
places other than very small.

Micro scale
This is our small scale logo
used in icons, footers and
avatars.

For the engravings on our small 
metal pieces we will use the 
version of our logo in a single 
color.

Do not use it any bigger
than 15mm wide.

Note: The logos must always
be used with the ® symbol.

In the documents referring to 
communication, we will use the 
logo with the slogan incorpora-
ted into the group.

Download
Logo files

Standard scale Micro scale

Version of the logo with outer shadow to highlight the background Version of the logo with our slogan incorporated into the group

http://share.bellracing.info/url/k67pjh8pp2vhs5s3
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BELL LOGOS

Monochromatic Versions
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Whenever possible we will use 
our logo in color version, 
whatever the color used in the 
background.

When it is not possible to use 
the color version, we will use the 
monochromatic version.

As a general rule we will apply it 
in white or black.

Any other color option in 
monochromatic version must be 
approved by our graphic 
department.

Download
Logo files

Color version on any background Monochromatic version on dark background Monochromatic version on light background

http://share.bellracing.info/url/k67pjh8pp2vhs5s3
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BELL LOGOS

The clear space required for our logo
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The minimum acceptable clear 
space for our identity mark is 
illustrated here.

Each scale version of our logo
has a specific clear space area.

Standard scale logos
Clear space all around of 50% 
the height of the Bell logo.
This is a more balanced amount 
of clear space to keep these 
logos versatile.

Micro scale logos
Clear space all around of 100% 
the height of the Bell logo.
This is a greater amount of 
clearspace to help these logos 
stand out at small sizes.

Standard scale Micro scale

50%
100%
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BELL LOGOS

Secondary logos
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We have other logos that we use 
to complement our communica-
tions and that are part of our 
corporate image and entity.

Bell Horse logo.
This is a corporate logo.

We use it in some of our 
communication documents and 
packaging. It is always applied 
with secondary character, it is 
never used as the main logo.

Bell 1954 Heritage Club logo.
This is a product logo.

We use it in some of our 
communication documents and 
packaging that make direct 
reference to this product and 
concept. It is always applied 
with secondary character, it is 
never used as the main logo.

Download
Logo files

Always used in red or black on light backgrounds.
Accompanied by a white base when used on dark backgrounds

Always used in black or white color depends on what background to put.
Any other color option version must be approved by our graphic
department.

Bell Horse logo Bell 1954 Heritage Club logo

http://share.bellracing.info/url/96ybe8kmesbuk739
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Typefaces
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The typographic standards we 
employ are clear and simple 
with a sophisticated edge.

Franklin Gothic
Was selected for its humanistic 
tone and corporate personality. 
It has a contemporary feeling 
that is suited to corporate 
identity and communication 
work. 

Its large family of weights and 
styles will give our expression 
plenty of breadth.

Sofachrome Italic
Selected for its strong sports 
character, we use this typeface 
in the headlines of our 
communications.

Bullet Regular
This typeface was inherited from 
Bell's later stage and we 
continue to use it in some of our 
hastags and packaging.

Download
Typefaces

Franklin Gothic

Franklin Gothic family

Sofachrome Italic Bullet Regular

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
0123456789

ABCDEFGHIJKLM

NOPQRSTUVWXYZ

abcdefghijklm

nopqrstuvwxyz

0123456789

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
0123456789

Regular
Italic

Demi
Demi Italic
Demi Condensed

Heavy
Heavy italic

Medium
Medium Italic
Medium Condensed

http://share.bellracing.info/url/dsup3ti53psizgp6
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PATTERNS & BACKGROUNDS

Patterns, backgrounds & lines
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We are currently using this 
triangulated pattern design that 
can be used in your designs. 

They can form part of a 
background in posters or divide 
content on a website.

There are many uses for the 
designs. They can be scaled up 
and down to best fit your layout.

Black shadow headers and 
degraded red lines also form an 
essential part of all our graphic 
communications.

SPORT SERIES

The Sport 5 combines classic Bell styling with a large eyeport for the entry-level racer who 
demands quality at an affordable price. The all-purpose Sport delivers value without 
compromising on features including a lightweight composite shell, standard size eyeport, full 
ventilation and outstanding fit. The Sport 5 is a perfect choice for racers on a budget or auto 
enthusiasts just entering the sport.

Become a part of Bell’s rich tradition and start your racing journey with the Sport Series.
The same innovation, technology and attention to detail that has defined Bell for decades is 
available in a collection of helmets designed for all types of racing. The Sport Series delivers 
superior styling, outstanding ventilation, high-quality construction, lightweight composite shell 
technology and the latest energy management system, excellent fit and multi-purpose 
features. Start your own tradition by becoming part of Bell’s legacy of innovation and 
performance.  

SPORT 5

Download
Background file

Basic triangular background used in our packaging Sample header and lines used in our graphic communications

http://share.bellracing.info/url/azgxkb27ae9isng3
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CORPORATE IDENTITY

Corporate Identity and Packaging
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This section contains some 
examples of our general 
corporate image.

Applications in which we can 
see how all our basic design 
elements were used to achieve 
homogeneous and related 
products with the same globa 
image.

Bell Racing Service Van Bell Helmet Box

follow on:

follow on:

PROVEN SINCE 1954
FROM OUR FIRST HELMET MANUFACTURED IN 1954 TO THE PRESENT 
LINE, OUR COMMITMENT TO INNOVATIVE DESIGN AND PROGRESSIVE 
APPROACH TO SAFETY HAVE DEFINED BELL RACING. THAT SAME 
ATTENTION TO DETAIL CONTINUES TODAY THROUGHOUT OUR ENTIRE 
LINE OF HIGH-PERFORMANCE HELMETS. FEATURING THE LATEST 
ADVANCEMENTS IN ENGINEERING, MATERIALS AND CONSTRUCTION 
TECHNIQUES, OUR HELMETS MEET THE TOUGHEST INDUSTRY SAFETY 
STANDARDS. AT BELL, WE KNOW RACING IS SERIOUS BUSINESS - 
WHETHER IT'S A HOBBY OR YOUR JOB. LET US FOCUS ON PROTECTION, 
WHILE YOU FOCUS ON WINNING.

 www.bellracing.com  www.bellracing.com 

WEAR BELL

#AnySurfaceAnySpeed

H
OW

 TO
 FIT A H

ELM
ET

N
o helm

et can protect the user from
 all foreseeable 

im
pacts. For m

axim
um

 protection the helm
et m

ust fit 
properly w

ith the chin strap securely fastened and provide 
adequate peripheral vision.

1. G
rasp the chin strap halves in each hand and pull the 

helm
et on over your head. Thread the end of the strap 

through both d-rings, loop the strap end back through the 
inner d-ring and pull it com

fortably tight against the 
throat.

2. W
hen properly positioned the helm

et should be w
orn 

low
 on the brow

, eyes near the center of the eye opening, 
touching the top of the head w

ith uniform
 and firm

 
pressure all around, tight w

ithout causing excessive 
pressure points. If the helm

et is too large D
O

 N
O

T use it 
and replace w

ith a sm
aller size.

3. C
heck the fit by rotating the helm

et left to right and 
front to back. O

bserve the m
ovem

ent to confirm
 the skin 

m
ovem

ent and helm
et m

ovem
ent are nearly the sam

e.

4. Lift up firm
ly on the rear of the helm

et and confirm
 you 

are N
O

T able to roll it off your head in a forw
ard direction.

5. R
em

ove the helm
et by pulling the d-ring tab to release 

the strap tension, unthread the chinstrap, pull the d-ring 
and chinstrap outw

ard, rotate the helm
et forw

ard, and lift 
it off the head. 

 www.bellracing.com  www.bellracing.com 

CHAMPIONS

#AnySurfaceAnySpeed

Y
O

U
R

 L
EG

A
CY

S
T

A
R

T
S

 H
ER

E.

AUTO RACING IS DANGEROUS
ALL FORMS OF MOTORIZED SPORTS ARE DANGEROUS. NO PRODUCT CAN PROTECT THE USER AGAINST ALL POSSIBLE OR FORESEEABLE

ACCIDENTS, EVEN ONES AT LOW SPEED. NO WARRANTY IS EXPRESSED OR IMPLIED REGARDING THIS PRODUCT'S ABILITY TO PREVENT USERS
FROM INJURY OR DEATH. THE USER ASSUMES ALL RISKS.

WARNING:
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PHOTOGRAPHY

Photography
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The photographs of the races 
must show our product, our 
drivers, our helmets, and 
especially our logo.

We can also use more generic 
images to create our page 
backgrounds

We have a bank of imagery
that consists of our selected,
best photographs from
each race. The images in
this collection have been
treated and will be updated
throughout the race season.

Depending on your agreement, 
you may have access to our 
bank of imagery for use in
your marketing and communica-
tions.
Our bank of imagery contains 
Our selected, best photographs 
from each race.

Otherwise and in addition you 
will be selecting your own 
images to be used for
editorial and promotional 
purposes. These images must 
be sources from approved
photographic agencies and may 
be subject to fees and rights 
clearences.
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Thank you for reading 
through the core section of 
our brand guidelines.

If you have any questions on 
the content, please email us
at Graphics Department.

graphics@bellhelmets.bh

https://bellracing.com/

